
Georges de Latour (GDL) Learning Video 
Outline 

 
The Look: take inspiration from the Diageo Reserve Academy – a rich brown with 
an accent color that still retains a modern look – Reserve Academy uses a peachy 
pink with the brown; I suggest a rich brown with another cool accent color, or even 
the pink or a different tint of pink; images connoting luxury, quality, etc. to be 
woven throughout the piece; visual text to connote LUXURY, PEDIGREE, TRUE 
GENTLEMAN, QUALITY, TIMELESS SOPHISTICATION, CONFIDENCE, TRUSTED BRAND, 
LEGENDARY, POLISHED; classic in a modern way 
 
The Feel:  
 GDL is authentic luxury – the look is timeless sophistication with rich colors – not 

sleek modern luxury. Think Ralph Lauren, Burberry, the detailing in classic 
vintage cars/watches, scripted bank notes 

 BV has a strong brand identity and stands for RICHNESS, PEDIGREE and PASSION  
 The tone is an ENTERPRISING SPIRIT, CHARMING (LIKE A TRUE GENTLEMAN), AND 

DISTINGUISED 
 
Music: something reminiscent of the Johnny Walker Gold Label learning module on 
the Diageo Reserve Academy 
 
Voiceover: if not Jeffrey Stambor, then a sophisticated woman’s voice; although 
this is a masculine brand, the female voice coupled with the male imagery will be in 
balance 
 
Outline 
1. Introduction – strong branding and mood images with visual text 

a. Beaulieu Vineyard Georges de Latour Private Reserve Cabernet Sauvignon 
. . . an artisan’s approach to excellence. 

b. Beaulieu Vineyard is the benchmark for Cabernet Sauvignon in Napa 
Valley, and Georges de Latour Private Reserve Cabernet Sauvignon is the 
highest artistic expression of BV – life-changing. 

c. Something spoken to connote the branding: LUXURY, PEDIGREE, TRUE 
GENTLEMAN, CONNOISSEUR, ENTERPRISING SPIRIT, QUALITY 

d. GDL scores in the 90s by top wine publications year after year 
e. What makes GDL so good? 

i. Passionate vision to leverage BV’s rich history of mastery and 
expertise while continuing to innovate using current technology 
and uncommon winemaking techniques – this is not from Jeffrey, 
but from BV Brand Selling Presentation and my edits – we’ll use it 
if we don’t get a vision from Jeffrey 

ii. Best vineyards for Cabernet – BV Ranch #1 and #2 in the heart of 
Rutherford 

iii. Deep knowledge of our vineyards – over 100 years of experience 
iv. New state-of-the-art winery 
v. Ability to blend handcraftsmanship with innovative technology 
vi. Relentless attention to detail 



vii. All adds up to richness and balance synonymous with BV, and our 
GDL is the resulting inspiring creation. 

 
2. About GDL 

a. 1936 GDL put Napa on the map 
i. First private reserve 
ii. First internationally recognized wine from Napa 

b. 2006 GDL is the 70th vintage 
c. 2008 GDL is the first vintage produced from the new winery 
d. repeat that GDL is the benchmark for Napa 
e. GDL went to France to find the best winemaker – brought back André 

Tchelistcheff 
f. Since Tchelistcheff, BV has come full circle in that the ’36 vintage was 

aged in French oak; an interruption in transatlantic commerce later 
prevented André from using; resurrected in the early ‘90s when he 
returned to BV 

g. rich history of production is to be respected, and part of the heritage is 
the desire to innovate, but not for innovation’s sake 

h. working from foundation of successful winemaking coupled with new 
techniques year after year is what makes GDL an evolving work of art 

 
3. Jeffrey Stambor interviews  

a. Intro statement – our Georges de Latour Private Reserve Cabernet 
Sauvignon is the ultimate artistic expression of Cabernet Sauvignon at 
BV. 

b. Jeffrey’s vision for GDL 
leverage a century of craftsmanship while evolving wine style through 
innovating technology and incorporating unconventional winemaking 
techniques to produce this exceptional Private Reserve Cabernet 
Sauvignon 

c. What inspires Jeffrey 
i. Tchelistcheff instilled in him a drive for excellence, while keeping 

humble demeanor 
ii. the passionate, committed people around him 
iii. whatever else we can glean in interview 

d. His connection to the vineyards – some history of Latour purchase 
i. It all starts in the vineyards – our deep knowledge here most 

important to the final product; BV has over 100 years of 
experience with our vineyards  

ii. GDL purchased 100 years ago – similarity to great growing areas 
in France – intent was to make Cabernet rivaling that in France 

iii. BV Ranch #1 and #2 from the heart of Rutherford 
1. best soil for growing Cabernet - alluvial and clay loam soils 
2. well-drained gravel ideal for cab 
3. optimal sun exposure for the grapes 

iv. 1909 first vintage – 100 years this fall 
v. Jeffrey’s heart and soul is in the vineyards – getting to know them 

is the easiest way to know what the wine will be like; Jeffrey has 
vast experience in the vineyards 

e. Winemaker’s Dream Winery – what makes it so special 



i. Years of pleading won their case to obtain the winery after 
explaining the production of GDL deserves that kind of dedication 
and meticulous attention to detail the winery would afford 

ii. Rewarded with state-of-the-art winery 
1. 5-ton oak tanks 
2. stainless steel tanks 
3. small oak barrels 
4. Bucher basket press for separate lot handling 
5. computer system for remote and local manipulation of 

temperature and pump-overs 
iii. These tools are the paintbrush and palette necessary to produce 

this work of art that is GDL. 
iv. Michel Roland said “You’ve got the keys to the Ferrari now, so 

drive the hell out of it.” 
f. Why is the wine so good? It’s in the details – relentless pursuit of detail-

driven quality; always question the status quo; is what we’re doing 
enough? If we just change this little thing, how will it affect the quality of 
the wine? What can we do to get that last 5% of quality? 

i. viticultural 
1. 18 years cloning research UC Davis – Clones 4 and 6 

starting in the 1990s 
2. planting of new vineyards with precise row orientation to 

favor vine exposure 
3. hand-pruning, hand-picking, hand-sorting 
4. precision hand work 

a. critically timed leaf removal 
b. customized canopy manipulation based on 

individual block and vintage 
c. surgical-like removal of parts of a cluster to 

promote uniformity and optimal maturity in what’s 
left 

5. several passes through a certain block making harvesting 
decisions based on things like soil variations or a north vs. 
south exposure 

ii. winemaking 
1. 10% of harvest fermented in 5-ton oak tanks 
2. 50% of harvest fermented in Mueller stainless steel tanks; 

whole grapes undergo a series of automated, gentle 
pump-overs 

3. 40% of harvest fermented in 600 French oak barrels, 
hand-turned; no one else in the world is doing this at that 
level 

4. results are blended; this is where the artistry in 
winemaking is revealed  

5. 22 months in 86% French oak, 14% American Oak (82% 
new) 

6. 06 vintage improvement over 05, due to all the little 
details employed in vineyards and during winemaking 

iii. all these practices are part of what it takes to create the liquid art 
that is GDL 



 
4. Conclusion 

a. Feedback about GDL wine 
i. We hear from wine lovers across the board that this wine is what 

they think of when they want a first-class Napa Cabernet 
Sauvignon. 

ii. 13 consecutive vintages scored 90 pts or higher with Wine 
Spectator and Wine Enthusiast 

iii. Robert Parker said “x” – find quote 
b. Why do folks come back to GDL vintage after vintage (reiteration of what 

makes GDL so great) 
i. Passionate vision to leverage past expertise with innovative 

technology using unique winemaking techniques 
ii. Optimal vineyards coupled with deep knowledge of our vineyards 
iii. State-of-the-art winery 
iv. Relentless attention to detail 

c. Grand closing statement regarding the artist’s expression that is GDL 


